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Advertising



Advertising
Twitter volume around the John Lewis Christmas Advert Nov 6th
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Advertising
Twitter emotional reaction % around the John Lewis Christmas Advert    Nov 6th, 7:00 to 12:00
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Advertising



Why choose Blurrt?

fast real-time analysis easy and intuitive system flexible structure



numerous areas of
broadcasting

expand international
into other languages

potential to expand 
within other markets 

Scalability



Management Team
Executive Chair
Simon Spalding

Former Fremantle regional CEO for Europe & Asia Pacific 
and CEO of Yummi Media Group.

Chief Executive O�cer
Jason Smith

A co-founder and shareholder of Blurrt. Former commercial lawyer, 
Jason leads the management team and strategic direction.

Chief Technical O�cer
Miles Cook Leads on the technical development of the platform.

Head of Product
Anna Dent

Started as our language analyst and designed our natural language processing rules. 
Anna now oversees our language analysts and general product development.

Non-Execs
Nick Miller

A co-founder and shareholder of Blurrt. Also the director of Miller Research Ltd, 
a research consultancy.

Lloyd Gooding Shareholder and director of Gooding Group Ltd.

Phil Evans Representative director of S4C Digital Media Ltd.



turnover year end June 2015

£113,000

£1,000,000

turnover end of Dec 2017

breakdown

By the end of 2017 we’re looking to achieve a valuation of c£5mil

Financials

TV Entertainment

Sport

News

Advertising/Brands

40%

30%

16%

14%



We're looking to raise investment of £500k. The investment 
will be used to fuel growth by:

Investment

Market
We need to research international markets and other vertical 

markets beyond broadcast media/advertising/brands.

Sales
We intend to recruit sales people across broadcast 

and advertising.

PR/Marketing
We intend to recruit an internal PR/Marketing manager and work 

with agencies to publicise what we do and how we add value.

Technical Development
We need to stay ahead of competitors and that requires 

continual technical development of the platform.

People
We need to invest further in our existing sta� and recruit 

in a number of areas as above.


